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RFM EXHIBIT AT SENSORS EXPO SHOWCASES EXTENSIVE 

PORTFOLIO OF WIRELESS SENSOR NETWORKING SOLUTIONS 
 

DALLAS, TEXAS, (June 5, 2008) RF Monolithics, Inc. [NASDAQ:RFMI] (“RFM” or “the 

Company”), a leader in delivering M2M, today announced its exhibit at the Sensors Expo Conference in 

Rosemont, IL, June 9-11, 2007, at the Donald E. Stephens Convention Center booth #200.  The exhibit 

includes a broad range of wireless sensor networking formerly marketed under the Cirronet brand, plus 

RFM short-range radios and wireless communications components that provide sensor data collection 

capabilities for a wide variety of applications.  

 

RFM is known for its wide breadth of high quality wireless solutions that enable wireless data when and 

where you need it.  Products are available in the 433MHz, 900MHz and 2.4GHz license-free bands.  The 

exhibit will include the complete line of RFM embeddable OEM modules including: 

 

1. new single-chip ZigBee™ modules and gateways,  

2. 802.15.4 modules and modems,  

3. proprietary mesh modules,  

4. proprietary frequency hopping (FHSS) modules, modems, access points, analog / relay and I/O 

modems, and Ethernet bridges,  

5. Bluetooth® modules and access servers, and 

6. industrial 802.11g modules and bridges.  

 



 

RFM also announces that the company’s new strategic alliance partner Dust Networks™. (“Dust”), a 

leader in ultra low-power, highly reliable wireless sensor networking, will also have a presence in the 

RFM exhibit and will be on hand to discuss the RFM / Dust Networks relationship.   

 
About RFM 
RFM, headquartered in Dallas, Texas, is delivering M2M around the world.  Our solutions-

driven, technology-enabled approach to wireless connectivity enables the next generation of 

wireless applications with a broad range of wireless solutions – from comprehensive industrial 

wireless sensor networks to high-performance enterprise asset management software – extending 

the internet to communicate with billions of unconnected machines.  RFM was named to M2M 

Magazine’s “2007 M2M 100” and “2008 M2M 100” list of the most important and influential 

machine-to-machine technology providers.  For more information on RFM, please visit the 

Company’s website at www.RFM.com. 

 

Forward-Looking Statements: 

This news release contains forward-looking statements, made pursuant to the Safe Harbor 
Provision of the Private Securities Litigation Reform Act of 1995, that involve risks and 
uncertainties. Statements of the strategies, plans, objectives, expectations and intentions of RFM 
and/or its wholly-owned subsidiaries (collectively, the “Company” or “we”) involve risks and 
uncertainties. Statements containing terms such as “believe”, “expect”, “plan”, “anticipate”, 
“may” or similar terms are considered to contain uncertainty and are forward-looking 
statements. Such statements are based on information available to management as of the time of 
such statements and relate to, among other things, expectations of the business environment in 
which we operate, projections of future performance, perceived opportunities in the market and 
statements regarding our mission and vision, future financial and operating results, and benefits 
of our acquisitions. Such statements are not guarantees of future performance and involve 
certain risks, uncertainties and assumptions, including risks related to the ability to integrate 
acquisitions and alliances as planned, successful transition to a fabless business model, 
operation of a services business, the highly competitive market in which we operate, rapid 
changes in technologies that may displace products and services sold by us, declining prices of 
products, our reliance on distributors, delays in product development efforts, uncertainty in 
consumer acceptance of our products, and changes in our level of sales or profitability. as well 
as the other risks detailed from time to time in our SEC reports, including the report on Form 
10-K for the year ended August 31, 2007. We do not assume any obligation to update any 
information contained in this release. 
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