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RF Monolithics Selected to Provide | F Filters
for XM Satdllite Radio Recelvers

DALLAS, TEXAS, (November 4, 2003) RF Monalithics, Inc. [NASDAQ:RFMI]
(RFM) announced today that it has been selected by a leading manufacturer of XM
Satellite Radio (NASDAQ: XMSR) (XM) receiversto provide intermediate frequency
(IF) surface acoustic wave (SAW) filters for integration with a new generation chipset.
This premier supplier of satellite digital receivers (SDAR) provides radio units to the
world's leading automotive manufacturers and retail units for electronics retailers
nationwide. RFM expects to begin production shipmentsin its third quarter and to ramp
up production in its fourth quarter of fiscal year 2004. No other terms or conditions were
disclosed.

RFM’ sfilters represent state-of-the-art SAW design and provide the desired intermediate
frequency filtering solution for satellite radio receivers. RFM has developed multiple
filter products for the satellite digital radio receiver market and has supplied over one
million IF SAW filtersfor SIRIUS (NASDAQ: SIRI) satellite digital radio receivers.
Additionally, RFM continues to work with both service providers (SIRIUS and XM)),

chipset suppliers, and radio manufacturers on next generation products.

“We are extremely pleased to be one of the providers of IF filtersfor XM’ s receivers.
RFM filters contribute significantly to two of the major technical improvements that
make the new-generation XM radio happen.. The superior electrical characteristics of our



filters contribute to the performance of the radios and the small size of our filtersis akey
factor that makes the new-generation radios much smaller than the older products, ”
stated Dr. Jidong Dai, Executive Director of RFM’s Communications Product Group.
“Being selected for inclusion in receivers for XM, in addition to SIRIUS, and having our
filtersin both receivers for automotive OEM and retail satellite radios, underscores our
broad penetration of the digital satellite radio entertainment market with leading edge
technology.”

Satellite radio has revolutionized traditional car radio by offering consumers added
options for music and programming. Satellite radio currently features more than one
hundred commercial free stations that offer digital quality music, news, comedy, sports
and entertainment. Subscribers to either of the services can enjoy the same station
without interruptions from coast-to-coast. Additionally, portable satellite receivers, boom
boxes and home entertainment systems are revolutionizing the home audio market.
SkyWaves Research Report, aresearch publication covering the satellite radio industry
from SkyWaves Research Associates LLC, Ann Arbor, Michigan, projects that the two
satellite radio broadcasters will share between 30 and 48 million subscribers by 2012.

About RFM

RFM, headquartered in Dallas, Texasis aleading developer, manufacturer and supplier
of abroad range of radio frequency components and modules based on surface acoustic
wave technology for the automotive, consumer, distribution, industrial, medical and
telecommunications markets worldwide. For more information on RF Monolithics, Inc.,

please visit our website at http://www.rfm.com.

Forward-L ooking Statements:

This news release contains forwar d-looking statements, made pursuant to the Safe Harbor
Provision of the Private Securities Litigation Reform Act of 1995, that involve risks and
uncertainties. Satements of the Company’s plans, objectives, expectations and intentions involve
risks and uncertainties. Satements containing terms such as*“ believe’ , “ feel” , “ expects’ ,
“plans’ “ anticipates’ or similar terms are considered to contain uncertainty and are forward-

looking statements. Further, the Company’ s actual results could differ materially from those



discussed. Factorsthat could contribute to such differencesinclude, but are not limited to,
general economic conditions, acts of war and acts of terrorism, as they affect the Company’s
customers and manufacturing partners; the timely development, acceptance and pricing of new
product; the successful implementation of improved manufacturing processes; the
dependence on offshore manufacturing; the impact of competitive products and pricing;
availability of sufficient materials, labor, and assembly capacity to meet product demand; as well
asthe other risks detailed from time to time in the Company’ s SEC reports, including the report
on Form 10-K for the year ended August 31, 2002. The Company does not assume any obligation

to update any information contained in thisrelease.
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