RFM News Release

Contacts. RF Monolithics, Inc.
Carol Bivings
Director Investor Relations
972-448-3767

Richardson Electronics
Chris Marshall
630-208-2525

RF Monolithics Announces Expansion of Sales
Channel with Richardson Electronics

DALLAS, TEXAS, (October 28, 2003) RF Monolithics, Inc. [NASDAQ:RFMI]
(RFM) announced today the expansion of its sales channel with Richardson Electronics
(NASDAQ: RELL), aworldwide provider of "engineered solutions,” serving the RF and
wireless communications, industrial power conversion, security and display systems

markets.

Under the terms of the agreement, Richardson will operate as a distributor for RFM’s
broad range of radio frequency components and modules based on surface acoustic wave
(SAW) technology for the automotive, consumer, industrial, medical, and

tel ecommuni cations markets.

“By partnering with Richardson, we are able to extend RFM’ s product reach to their
markets, while ensuring end-user customers get outstanding sales support and service,”
said David Crawford, Vice President of Sales at RFM. “We have chosen Richardson
Electronics to further expand our sales channel because of their impeccable reputation
and extensive experience in RF design capabilities and applications engineering, as well

as, key markets that fit very well with the broad range of applications for our products.”



“During nearly 25 years of operation, RFM has developed significant product depth in
SAW resonators, filters, receivers, transmitters, transceivers, frequency control products
and module solutions. They are well positioned strategically to expand our product
offerings to meet the requirements of new applications and serve emerging markets. This
will enable Richardson to continue supporting our customers with high quality
engineered solutions and design servicesin afast paced market,” said Greg Peloquin,
executive vice president and general manager of Richardson’s RF & Wireless
Communications Group. “We recognize RFM as a technology leader in low-power, short

range wireless connectivity and a strong partner to have.”

Richardson will be showcasing RFM’ s most popular product combinations on their

online catalog at http://catalog.rell.com.

"RFM introduced over 50 new products last year targeting a multitude of end-user
applications. These new products as well as RFM’ s existing line of products will broaden
Richardson’ s product offerings and further support their customers. Richardson offersa
one-stop shop to their customers and we are extremely pleased to be part of their

engineered solutions supply chain,” said David M. Kirk, President and CEO of RFM.

About Richardson Electronics

Richardson Electronics, Ltd. isaglobal provider of "engineered solutions,” serving the
RF and wireless communications, industrial power conversion, security and display
systems markets. The Company delivers engineered solutions for its customers needs
through product manufacturing, systems integration, prototype design and manufacture,
testing and logistics. Press announcements and other information about Richardson are

available on the World Wide Web at http://www.rell.com/investor.asp.

About RFM

RFM, headquartered in Dallas, Texasis aleading developer, manufacturer and supplier
of abroad range of radio frequency components and modules based on surface acoustic
wave technology for the automotive, consumer, distribution, industrial, medical and



telecommuni cations markets worldwide. For more information on RF Monalithics, Inc.,

please visit our website at http://www.rfm.com.

Forward-Looking Statements:

This news release contains forward-looking statements, made pursuant to the Safe Harbor
Provision of the Private Securities Litigation Reform Act of 1995, that involve risks and
uncertainties. Statements of the Company’s plans, objectives, expectations and intentions involve
risks and uncertainties. Statements containing terms such as “believe”, “feel”, ““expects”,
“plans” ““anticipates” or similar terms are considered to contain uncertainty and are forward-
looking statements. Further, the Company’s actual results could differ materially from those
discussed. Factors that could contribute to such differences include, but are not limited to,
general economic conditions, acts of war and acts of terrorism, as they affect the Company’s
customers and manufacturing partners; the timely development, acceptance and pricing of new
product; the successful implementation of improved manufacturing processes; the
dependence on offshore manufacturing; the impact of competitive products and pricing;
availability of sufficient materials, labor, and assembly capacity to meet product demand; as well
as the other risks detailed from time to time in the Company’s SEC reports, including the report
on Form 10-K for the year ended August 31, 2002. The Company does not assume any obligation

to update any information contained in this release.
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